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Business Support for the Postal Service Reform Act of 2021 

 

“We strongly support Section 202 which requires the Postal Service to continue 
its decades’ long practice of delivering mail and packages together at least six 
days a week in an integrated delivery network. This section will keep package 

prices reasonable by allowing the Postal Service to pass on to customers cost efficiencies 
realized by delivering mail and packages together, ensuring continued price competition across 
the package delivery industry.” – Michael Dabbs, Head of Americas Government Relations  

 

“CVS Health relies on the U.S. Postal Service to deliver millions of 
prescription medications each year to locations ranging from remote to 

urban and every address in-between. Our customers rely on us for affordable and reliable 
delivery. For this reason, we support this legislation which improves the financial stability of the 
U.S. Postal Service and ensures the continuation of delivering mail and packages together at least 
six days a week through an integrated delivery network.” – Melissa Schulman, Senior Vice 
President, Government Affairs and Public Policy 

 

“The National Retail Federation commends your bipartisan leadership in 
the creation of the Postal Service Reform Act of 2021. This essential 
legislation will ensure the Postal Service can continue to serve as a 

critical component of America’s infrastructure, bringing goods, supplies, medicines and more to 
every address in America reliably and affordably. Now, more than ever, the Postal Service acts 
as a lifeline to many Americans, delivering essential goods during the global health crisis.” – 
David French, Senior Vice President, Government Relations  

 

“After Hurricane Sandy wreaked extensive damage to our neighborhood, 
the first person that made it to my family’s home was our letter carrier, 

perhaps a perfect symbol for the importance of the USPS and how it is deeply woven into the 
fabric of our society and our history. I think it’s critical we do what is necessary to weave the 
USPS into our future as well. Let’s pass the Postal Service Reform Act of 2021. – Marc 
Lautenbach, CEO  

 

“OSM Worldwide relies on the Postal Service to affordably deliver to the 
most remote locations, core urban areas, and every address in-between. 
Because of companies like ours, the Postal Service’s package delivery 

business is growing and profitable. We look forward to continuing to use the Postal Service to 
deliver packages to our customers, 6-days a week at a reasonable price.” – Gaston Curk, CEO 
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“At Amazon, we like to think of the USPS as our first and oldest 
business partner. Today, we work hand-in-hand with the USPS to 
provide excellent service and innovate for our customers. Our 

partnership is mutually beneficial. Experts and impartial regulators have consistently recognized 
the USPS’s partnerships with companies, like Amazon, as a bright spot of growth and 
profitability for the agency. Notably, in 2021 packages contributed over $13 billion in profit for 
the USPS. We are proud of our partnership with the USPS and plan to continue working with the 
agency to deliver for our customers in the future.” – Brian Huseman, Vice President, Public 
Policy   

 

“Because of companies like ours, the Postal Service’s package delivery 
business is growing and profitable. We look forward to continuing to use the 
Postal Service to deliver packages to our customers, 6-days a week at a 

reasonable price.” Cap’n Bjorn Borstelmann, CEO, Pirate Ship LLC 

 

“More than 500 million International Paper boxes traveled through 
USPS last year and our paper created more than 31 billion pieces of 

mail. Because our customers rely on a sustainable and affordable U.S. Postal Service as a supply 
chain partner, International Paper strongly supports the Postal Service Reform Act. The bill will 
strengthen USPS’s balance sheet and position them well to serve customers for the long-term.” --
-- Chris Keulman, Vice President, Global Government Relations 

 

“The USPS and other national mail and shipping carriers are vital to 
delivering needed medications to America’s patients, and our PBM-member 
companies value the particular role of the USPS in assuring the reliability 

and affordability of mail-service pharmacy. To be sure, the USPS is critical to affordable and 
timely mail-service pharmacy operations, we believe America’s postal service should be 
adequately funded and well-functioning.” – JC Scott, President and CEO 

 


