What They Are Saying:
How Changes to Postal Package Services Could
Negatively Impact U.S. Consumers & Business
Robert Atkinson, Information Technology & Innovation Foundation, June 2018
“If the Trump Administration and Congress want to fix the Postal Service’s finances, reforms on the competitive products
side are not the place to look. As previously noted, packages provide a healthy surplus that reduces net USPS losses from
market-dominant products—hardly evidence of cross-subsidization from market-dominant products to competitive products.”
Edward Hudgins, Heartland Institute, July 2018
“Raising postal rates would make small business owners and everyday people pay more, delivering another blow to USPS’
operations. By law, USPS’ prices for delivering packages must cover all its actual direct costs and then some, in order to
avoid competing unfairly with private competitors and squeezing them out of the market. USPS is also required to cover an
appropriate share of its overhead costs of package delivery: the share of facilities, employees, etc. the postal service must pay
for regardless of the number of packages it delivers.”
Washington Times Editorial Board, June 2018
“Mandating an artificial price increase for package prices is a loser for everyone. What he prescribes is a new tax on
packages shipped by mail. The impact would be especially hard in the rural parts of the country where there are no realistic
alternatives to the postal service, but there are plenty of voters.”
The Washington Examiner, July 2018
“By law, the Postal Service’s parcel shipping may not be subsidized by letters and marketing mail. In fact, parcel shipping must
cover all associated costs of delivery as well as offset some portion of the overall costs of operating the Postal Service. And the
evidence shows that it’s been working. Since 2007 and every year thereafter the Postal Service has profited handsomely from
its parcel delivery business, each year more than the year before. Last year revenues were $20.7 billion and more than $7 billion
above the actual cost, allowing much needed financial assistance to go to the Postal Service’s overall bottom line.”
The Washington Post, August 2018
“Rather than solving the problem, privatization would create a host of new ones. The administration has cited the ‘successful
model’ of postal privatization in other countries, but such efforts in Europe have resulted in severe job losses and wage
cuts for postal workers, and increased prices and reduced mail delivery access for customers. These are the inevitable
consequences of a system that views postal services as a vehicle for private gain instead of a public good.”

PolitiFact, April 2018
“Amazon isn’t causing the United States Postal Service to lose a fortune. In fact, it’s contributing to its biggest growth sector,
package delivery. Deals like the one with Amazon brought in $7 billion in fiscal year 2017. While we don’t know the deal
USPS crafted with Amazon, we know it’s not losing money. A 2006 law codified profitability into law, and an independent
regulatory commission that reviews their deals annually gave it a green light on March 29.”
Former Postmaster General Jack Potter in the Wall Street Journal, March 2018
Former Postmaster General Jack Potter said delivering packages for companies like Amazon Inc. and FedEx Corp. has been a
boon to the Postal Service. “That’s actually the solution right now,” said Mr. Potter, who held the top job from 2001 to 2010.
“It’s well justified that they deliver those packages, and they make money on it.”
CBS News, April 2018
“Packages and shipping are one area that’s growing for the postal service, bringing in more than $19 billion in revenue last
year even as volume of letters and magazines declined. In fact, its projected revenue growth ‘is driven entirely by increases in
shipping and packages,’ the postal service said in its latest annual report.”
The New York Times, April 2018
“Yet there is a bright spot — its business of package shipping, including Amazon orders, which grew to 5.7 billion packages
last year from 3.3 billion in 2008. Several years ago, the Postal Service added Sunday delivery for Amazon packages.”
Forbes, August 2018
“Based on data in the USPS’s annual report, the shipping and package segment is indeed one big bright spot for the USPS: It’s
the only segment that has seen increased revenue each year since at least fiscal 2014.”
SLS Consulting
“If USPS increased prices of competitive products by $1.50...the price increase will cost American households about $16.2
billion dollars annually, more than half of which will wind up benefiting the shareholders of UPS and FedEx.”
TIME, April 2018
“The Postal Service is making money off package delivery for shippers like Amazon, while much of the money it is losing is
due to a 2006 law which requires that it pre-fund future retirees’ health benefits, among other things.”

